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Source: CID Data, 2013 

Over the last 
decade, The 
District saw a 
32% increase in 
office, a 26% 
increase in 
restaurants, 
and a 52% 
increase in 
retail. 
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Sales Overview 
Working with a mix of actual revenue 
figures and historical estimates from 
the City of Columbia (the ½ cent CID 
sales tax went into effect in April, 
2012), we find that total sales have 
increased steadily as both the 
number of businesses and the 
number of residents has increased. 
While we have seen steady growth, 
we can expect a natural cap on sales 
at some point in the future as the 
ability to add either new businesses 
or new residential developments 
slows due to lack of space. 

Sales numbers also show that The 
District has bounced back from the 
recession that first hit in November 
of 2008. In fact, economic activity 
hasn’t just met pre-recession levels, it 
has exceeded them. 

Actual monthly sales figures match 
the traditional retail cycle with high 
December sales and slower sales at 
the peak of winter and summer. Like 
many college towns, fall proves to be 
the best time of year for all business 
types, most likely because students 
have returned and football season in 
in full swing. 

Sales numbers are not just a way to 
track monthly trends, they 
demonstrate the economic health of 
The District in general. Rising sales 
numbers means more new 
businesses, existing businesses 
increasing their customer base, and a 
greater number of out-of-town 
visitors. In short, it’s about more than 
just sales—it’s about creating a vital 
and interesting place where people 
want to gather. 

Source: Missouri Department of Revenue 
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A Note on the Numbers 
The Missouri Department of Revenue 
categorizes tax revenues based on reporting 
periods. Because some businesses report on 
a quarterly or yearly basis, our monthly 
sales figures may reflect multiple months. 
Hence, January retail sales are reported as 
stronger than in December, something we 
know anecdotally is not the case. 
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Creative Industries  
Columbia can take pride in its arts 
community—our city’s Percent for Art 
program, public murals and 
installations, private galleries, artist 
work spaces, and regular events 
celebrating the arts all make 
Columbia, and The District in 
particular, a destination for the arts. 

But what of the impact of the larger 
creative culture? According to 
Americans for the Arts, creative 
industries are arts-related businesses 
ranging from  “non-profit museums, 
symphonies and theaters to for-profit 
film architecture, and advertising 
companies.” These creative 
enterprises are the key to a vibrant 
city, bringing both innovation and 
quality of life into the mix.  

While a true measure of the 
economic impact of the creative 
sector is still lacking, Americans for 
the Arts have determined that the 
436 arts-related businesses in Boone 
County employ 1,635 people while 
we estimate that the central city area 
boasts of 98 arts-related businesses 
employing 424 people. 

We’ve seen this growth first hand as 
Orr Street Studios and the 
Catacombs pull in new artists and 
keep our retail base strong, while the 
Downtown Incubator and our pool of 
affordable office space attract 
creative startups. 

 

Source: On The Map, 2011 
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But what of the impact of the larger 
creative culture? According to 
Americans for the Arts, creative 
industries are arts-related businesses 
ranging from  “non-profit museums, 
symphonies and theaters to for-profit 
film, architecture, and advertising 
companies.” These creative 
enterprises are the key to a vibrant 
city, bringing both innovation and 
quality of life into the mix.  

While a true measure of the 
economic impact of the creative 
sector is still lacking, Americans for 
the Arts have determined that the 
436 arts-related businesses in Boone 
County employ 1,635 people while 
we estimate that the central city area 
boasts of 98 arts-related businesses 
employing 424 people. 

We’ve seen this growth first hand as 
Orr Street Studios and the 
Catacombs pull in new artists and 
keep our retail base strong, while the 
Downtown Incubator and our pool of 
affordable office space attract 
creative startups. 
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reputation as a hub for both dining 
and entertainment. Retail jobs 
account for just 5%, less than 
Columbia as a whole, and is likely the 
result of small retailers who are 
themselves the primary staff. 

Not surprisingly, The District has a 
younger workforce earning less per 
month than Columbia in general.  
Workers 29 and younger account for 
43% of our workforce as compared to 
29% citywide. This is largely due to 
the type of jobs available—bars and 
restaurants, for instance—and the 
large pool of college-aged workers 
from which to draw. 
 
While The District boasts of 
numerous high-skilled jobs requiring 
advanced degrees, 5% of workers 
have less than a high school degree 
and 18% have a high school degree 
or the equivalent. While similar to 
citywide percentages, it’s worth 
noting that The District provides 
employment opportunities for 
workers of all educational levels. The 
primary concern moving forward is 
whether or not the wages provided 
by these jobs are sufficient. 
 
Only a small number of workers in 
the CID also live here, largely due to 
the lack of widespread residential in 
the central core. There is a 
considerable influx of workers (6,965 
people) into The District and over 
19,000 people travel into the greater 
downtown area each day to work. 
This influx helps keep the area 
economically strong. Lunch meetings, 
drinks after work, and running out on 
a break to do some quick shopping 
are all ways that District employees 
help keep the downtown economy 
afloat. 

Creative industries  
Columbia can take pride in its arts 
community—our city’s Percent for Art 
program, public murals and 
installations, private galleries, artist 
work spaces, and regular events 
celebrating the arts all make 
Columbia, and The District in 
particular, a prime destination. 

Source: CID Data 











Urban + Environment 4 
 

  

1

Sidewalk Cafes 
District staff worked with the city to 
create a new sidewalk café ordinance 
that allows a restaurant to apply for 
an extension to their liquor license 
allowing them to serve alcohol 
outside. Since then numerous cafes 
have sprung up, adding a new 
element to an already lively sidewalk 
culture.  

Sidewalk cafés are a good example of 
how we can transform public space in 
a way that encourages more 
connections between people. In 
addition to increasing the vitality of 
our public areas, sidewalk cafes draw 
more foot traffic to an area, increase 
a business’s customer base, and even 
help create a safer environment with 
more eyes on the street. 

In the summer of 2013, we 
conducted our first outdoor seating 

2

study. Out of 103 bars and 
restaurants 26—a full 25%—had 
sidewalk cafes. An additional 24 
boasted enough space for private 
outdoor patios. 

In the process of mapping the cafes 
and patios, it was clear that most of 
the sidewalk cafes were located in 
the older, historic sections of The 
District for the simple reason that 
space is more limited in these areas. 
While newer developments may have 
room for a patio (or a surface parking 
lot that’s better used as a patio), the 
core areas were simply too built up 
for this type of open space. Sidewalk 
cafes offer a nice alternative.   

Overall, sidewalk cafes have proven 
so popular, the CID has requested 
the City Council extend the hours 
sidewalk cafes are allowed to operate 
and ease some of the restrictions 
involved.  

“I like the 
dining options 

and the vibe of 
downtown. I 
enjoy how it 

feels very 
urban but also 

has a 
hometown 

feel.” 
District Resident 

“If you want to 
seed a place 
with activity, 
put out food. 
Food attracts 
people who 
attract more 
people.” 

William H. Whyte  
Social Life of Small Urban Spaces 
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A full 86% of residents are renters 
while 8% are in dorms and 5% own. 
This is partly the result of a favorable 
housing market here in Columbia. A 
house in a close-in neighborhood is 
very affordable, especially in 
comparison to the high cost of 
downtown property, sending the 
market of potential buyers to areas 
just outside the central core. Here 
they can find a more urban, 
connected lifestyle for a fraction of 
the cost. 
  
In addition, the lack of residential 
inventory downtown leads to higher 
costs per unit. Increasing the number 
of apartments may help bring 
average costs down, opening up the 
option of housing for young 
professionals and even “start-up” 
housing—an affordable, shared living 
environment designed to help bridge 
the gap between dorms and 
traditional rental units. 
 

Source: U.S. Census 2010; Missouri Census Data Center 2010; American Community Survey 2007-2011. 

Source: U.S. Census 2010; Missouri Census Data Center 2010; American Community Survey 2007-2011. 

Source: U.S. Census 2010; Missouri Census Data Center 2010; American Community Survey 2007-2011. 
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“We had 
tenants there 
before we put 
our first two-
by-four up. To 
be honest with 
you, my wife 
and I have been 
talking about 
moving 
downtown.” 
Alex Waigandt 

Co-owner of apartments in The District, 
quoted in the Columbia Daily Tribune. 
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Source: District Residential Survey, 2010  

 This town simply has great spirit… I have someplace 
to go out each night of the week that is welcoming to 
me.” 

District Resident 
 

Source: District Residential Survey, 2010  
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“I really love 
the walkability, 
I don't actually 
need a car. I 
fully enjoy the 
variety of 
things to do 
downtown, the 
events like 
Summerfest, 
Earth Day, and 
True/False Film 
Festival.”   

District Resident 
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Source: Walk Score, 2013 

7

out of 100. In comparison, Columbia 
as a whole scores only 38 and 49, 
respectively. Much of this is due to 
the pedestrian and bike friendly 
infrastructure here in The District—
shorter blocks, more intersections, 
and plenty of sidewalks and bike 
lanes. We even sport the first bike 
boulevard in the city, taking people 
from downtown through the 
Stephens campus into Stephens Lake 
Park. In addition, The District scores 
at the top of all major walkability 
categories and is designated a 
“Walker’s Paradise.”  

All totaled, there are plenty of 
reasons someone would like to live 
downtown. And more residents 
means livelier public spaces as 
people gather in city parks or 
sidewalk cafes.  This not only makes a 
place safer, this type of vitality is key 
to economic growth. And, simply put, 
it’s a lot more fun. 








